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Celebrating history and building the future
Two hundred years of history is a reason for great pride. In 2018, 
we celebrated two centuries of contributing to feeding the world, 
and connecting people, markets, countries, and cultures. Along 
the way, Bunge adapted to different scenarios, created new lines 
of business and remained competitive. Our ability to reinvent 
ourselves and act ethically and responsibly makes a difference 
every day and strengthens our position in building the future.

The Sustainability Report we present below provides 2018 
indicators and information on Bunge South America’s (BSA) 
operations, and incorporates the company’s activities
 in Argentina, Brazil, Paraguay and Uruguay. This change in 
organizational structure has made us more agile, efficient and 
focused on increasing the supply of food and bioenergy.

This report also describes Bunge South America’s 2018 projects 
and outcomes, reflecting our practices and the public commitments 
we have taken on in order to further improve our operations.

Have a good reading!

For comments and suggestions regarding this report and our 
management, please contact us at sustentabilidade@bunge.com 

[102-53]

PRESENTATION
[102-10, 102-16]
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The information covered in this 
Sustainability Report refers to 
2018, when we were organized into 
regional structures and, therefore, 
this document contains information 
referring to Bunge South America 
(BSA). BSA was created in 2018 
to consolidate and optimize the 
company’s activities in Argentina, 
Brazil, Paraguay and Uruguay. 
A new organizational structure 
change took place in May 2019 to 
consolidate our global value chains.

In short, we could say that 2018 
was an intense year for Bunge. We 
celebrated 200 years of history 
worldwide, and implemented our 
new management structure. Bunge 
South America was born gigantic 

LETTER FROM 

2018 WAS A YEAR DEDICATED 
TO INTEGRATING SYNERGIES 
AND PROCESSES AND 
CONSOLIDATING THE 
STRATEGY FOR THE SOUTH 
AMERICAN REGION”

RAÚL PADILLA1

CEO, Bunge South America

THE CEO
[102-14]

concentrating the largest number 
of people among the companies in 
the group, 65% of the global assets,  
and more than 11,000 active 
producers in our production chain. 
Simplifying our structure was hard 
work, but we were confident that we 
would become stronger and more 
competitive as we executed the 
company’s strategic priorities. The 
year’s results, despite the challenges 
of a complex political and economic 
scenario in South America, prove 
that we were right. We have taken 
significant steps to reposition 
ourselves in the world. We now have 
capital discipline, and increased 
agility, and we explore synergies, 
optimize processes and establish 
a strategic vision for the region.

1  In May 2019, Raúl Padilla took over as president of Bunge’s 
global operations, according to an announcement made 
about the company’s new structure.
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All of these changes took place in a challenging 
foreign scenario. The trade war between China 
and the United States brought uncertainty to the 
market, while Brazil and Argentina faced serious 
political and economic crises. Even in the face of 
high volatility during the year and crop failures in 
Argentina, Bunge South America’s Agribusiness 
segment worked closely with producers to mitigate 
market risks and deliver results. At the same time, 
in Brazil, Bunge managed to tackle the 2018 Brazil 
truck drivers’ strike by managing risks and mitigating 
its negative impacts on company operations. 

In Food & Ingredients, we completed an important 
reorganization to provide the business with a vision 
divided into categories, followed by a thorough 
review of our product portfolio and reorganization 
of the export area. Similarly, we completed the 
global integration of Loders Croklaan, and became 
leaders in oil ingredients to B2B customers. 

Bunge Açúcar & Bioenergia went through a 
challenging cycle. The harvest was characterized 
by more rewarding ethanol prices due to surplus 
sugar production in the global market. We set 
records for ethanol production and shipping, 
becoming more flexible in the face of the industry’s 
price dynamics. We also invested in projects to 

reduce operating costs and increase productivity, 
as we prepared an IPO process, which was 
postponed due to adverse market conditions. 

We have also advanced our focus on growth by 
continually balancing economic, governance and 
socio-environmental aspects in the three company 
business units. In this sense, we made progress 
in our commitment to eliminate deforestation of 
global agricultural chains, including an innovative 
long-term funding initiative to help Brazilian farmers 
expand their production according to the criteria 
established in our Non-Deforestation Policy. 

Finally, all of these results only make sense if we 
ensure that people are safe in our operations. After 
completing our first global internal culture study on 
safety in 2017, we found that we are on the right track, 
but we know that this is continuous work. For this 
reason, we have engaged the entire Bunge leadership 
in coordinated efforts to promote and consolidate 
a change of behavior in the whole organization. 

We expect 2019 to present more positive marketing 
aspects than the previous year, in light of the 
expected structural reforms in Brazil, the election of 
Argentina’s new president, and the de-escalation of 
the trade war between China and the United States.

THROUGHOUT ITS TWO CENTURY 
HISTORY, BUNGE HAS SHOWN 
GREAT CAPACITY TO REINVENT 
ITSELF AND ADAPT TO DIFFERENT, 
CHALLENGING SCENARIOS, AND 
2018 SHOWED US WE HAVE A 
CONSISTENT TEAM THAT STAYS 
STRONG IN OUR PURPOSE: 
FEEDING A CONSTANTLY GROWING 
WORLD IN A SAFE, EFFICIENT 
AND PROFITABLE MANNER.
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ABOUT THE REPORT
[102-1, 102-5, 102-50, 102-51, 102-52, 102-54, 102-56]

Since 2003, Bunge has published its Sustainability Report every year in 
order to reinforce its commitment to increasingly transparent management. 
This document reflects Bunge South America’s organizational structure in 
2018. We have gathered results and information for the company’s business 
units: Agribusiness, Food & Ingredients, and Sugar & Bioenergy2.

In this reporting cycle, from January 1 to December 31, 2018, we continued 
to adopt the GRI Standards methodology, using its Core option, as 
well as indicators of the sector supplement for Food Processing.

Materiality Process
[102-21, 102-40, 102-42, 102-43, 102-44, 102-46, 102-47, 103-1]

We have revisited our materiality process to identify governance, economic, 
environmental and social topics relating to our business in South America. This 
process has included reference to documents and reviews from SASB3, RepRisk4, 
the RobecoSAM Sustainability Yearbook5, IFC guidelines6, the GRI’s Sustainability 
Topics for Sector study and benchmarking of material topics disclosed by industry 
and companies to define subjects that are potentially relevant for Bunge. 

2  The Fertilizers unit in Argentina will not be included in the scope of the report in 2018. It will be incorporated in 2019.
3  Sustainability Accounting Standards Board (www.sasb.org): defines specific standards to disclose corporate sustainability, 

making sure that the disclosure is material, comparable and useful for investors.
4  RepRisk (www.reprisk.com): tool that provides information on environmental and social issues that pose a financial and 

reputational risk to a company.
5  RobecoSAM Sustainability Yearbook (https://yearbook.robecosam.com/pt/downloads): mapping of most relevant topics 

for the industry.
6  IFC (International Finance Corporation): mapping of topics contained in the environmental, social and governance 
guidelines for Bunge’s businesses.
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MATERIAL TOPICS

 Consumer Health and Safety

 Occupational Health and Safety

 Corporate Governance, Ethics and Compliance

 Human Capital Management

 Operating Performance

 Agricultural Practices

 Supplier Management

 Biodiversity and Non-Deforestation

 Relationship with Local Communities

 Climate Change

 Human Rights

 Operating Eco-efficiency

 Reverse Logistics (edible oil and packaging)

We have also conducted an engagement process with our main 
stakeholders. They are helping us prioritize which topics are most 
important to them. In order to update the topics in this report, this stage 
was divided into two parts: interviews with the company leadership and 
consultation with several stakeholders through an online questionnaire.

Engagement with Stakeholders
By means of a number of established communication channels, Bunge South 
America engages in a continuous relationship with its stakeholders, interacting with 
each of them according to internal processes structured by the various areas and 
respective management methods.
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STAKEHOLDER TOPICS OF INTEREST ENGAGEMENT METHODS AND CHANNELS BUNGE ACTIONS

Associations 
and Government 

Human Rights
Deforestation
Food Safety

Economic and Regulatory Matters

Publications, workshops, lectures

- Working Groups and monthly meetings with sector companies  
to discuss main economic and social/environmental issues. 

- Workshops and lectures aimed at contributing to best  
production practices and local development.

Employees

Health and Well-being Bunge Bem-Estar (well-being) Program
Global Challenge

- Actions to disclose information on healthy food and health in general,  
consisting in lectures, newsletters, workshops and events.

Organizational Climate and Employee Satisfaction

Bunge Hotline (www.bunge.alertline.com) 
to report activities involving unethical or improper 

behavior, or violation of company norms
Conte com a Gente (Count On Us) Program

- Leadership awareness actions
- Specialized counseling and guidance programs  

for employees and their family members

Remuneration and Benefits Fale com a gente (Talk To Us)  
Questions or concerns about benefits 

Benefit packet
- Recompensar (Reward) Program (variable pay)

Diversity and Inclusion Diversidade & Inclusão (Diversity and Inclusion) Program
- Actions to foster equal opportunities to employees and community members, 

such as: Exhibits by Women, Diversity Guide, Institutions’ Guide,  
Women’s Health Guide, Diversity Day Manual and educational campaigns.

Career Management and Development Performance Management Process (PMP) 
–Performance Assessment - Performance assessment and corporate education programs.

HSE Pare, Pense e Proteja (Stop, Think and Protect) Program
- Initiative focused on achieving “Zero Accidents that reinforces the  

responsibility of all employees to maintain a safe environment  
through training and educational campaigns.

Ethics and Conduct
Bunge Hotline (www.bunge.alertline.com) 

to report activities involving unethical or improper 
behavior that violates the company norms.

- Training provided to our staff and key suppliers to  
communicate of our Code of Conduct.
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STAKEHOLDER TOPICS OF INTEREST ENGAGEMENT METHODS AND CHANNELS BUNGE ACTIONS

Customers and Consumers

Transparency Publications Bunge reports its activities and commercial/financial 
gains in the Annual Sustainability Report.

Consumer Health and Safety
Quality Casa do Consumidor (Consumer’s House) and SABE Bunge customer assistance services aimed at the consumer 

and professional market. 

Healthiness Publications Publication of nutritional and product information on the websites of each brand, 
in addition to specific explanations about food components.

Suppliers

Quality Supply Agreement and Supplier Access Website

The relationship portal is a continuous communication 
channel with Bunge suppliers. Compliance with Laws and Regulations

Publications, Code of Conduct

Ethics and Conduct

Farmers

Sustainable Agriculture and 
Relationship with the Field

- Publications, workshops, lectures
- Continuous on-site follow-up 

of grain production

- Caminhos Sustentáveis (Sustainable Paths) Program, aimed at disseminating 
best agricultural practices through an informational website and 

lectures in various municipalities.
- Agroideal, a platform focused on facilitating the review of and planning for 

risks and opportunities, taking into consideration social, economic and 
environmental criteria. It is a public tool that can be used by farmers, 

customers, suppliers, financing agents and others connected with 
agricultural production activities in the field.

- Bunge employees dedicated to understanding the challenges faced by farmers.

Ethics and Conduct
Bunge Hotline (www.bunge.alertline.com) 

to report activities involving unethical or improper 
behavior that violates the company norms.

We adopt our Code of Conduct as the basis for our 
negotiations and relationships.
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STAKEHOLDER TOPICS OF INTEREST ENGAGEMENT METHODS AND CHANNELS BUNGE ACTIONS

Communities

Biodiversity Conservation – Deforestation Non-Deforestation Policy Progress Reports (grains) 
and Palm Oil Policy Bunge has made voluntary commitments relating to sustainable development, 

including biodiversity and animal welfare. 
These policies are available on the company website.

Biodiversity Conservation –Animal welfare Progress Reports - Cage-Free Eggs

Social Inclusion Integrated Community

Social projects and actions, such as relationships with communities, strengthening of 
public management and support for human and economic development. 

Education Volunteering; Semear Leitores (Sowing Readers); Bunge 
Foundation Award; Centro de Memória (Memory Center)

Environmental Education Bunge Natureza (Nature) Program Environmental education workshops. 

Shareholders, Investors,  
Financial Agents, Media

Transparency Publications - Sustainability Reports
- Quarterly financial statements reports to shareholders and investors.

Ethics and Conduct Publications, Code of Conduct Code of Conduct used as the basic document in stakeholder relations.

Efficiency of Operations

Publications

Goals to increase productivity using fewer financial and 
social/environmental resources available.

Reputation and Performance Continuous relationship through the media, disclosure of results and 
posts on the South American and global websites.
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ABOUT BUNGE

[102-2,102-4, 102-6, 102-7, 102-10, 102-45]

By joining forces and combining the operations of Bunge 
Brasil and Bunge Cone Sul in 2018, we became Bunge South 
America. This decision has strategically positioned us to better 
explore synergies, scale our operations, remain competitive, 
and acquire good results, while maintaining our top priority of 
caring about people and responsibly using natural resources.

A part of the American holding Bunge Limited, a global 
company headquartered in White Plains, New York (USA), 
Bunge South America is one of the leading companies in 
areas of operation. Present in the South American continent 
for more than 130 years, we have approximately 15,000 
employees and operate more than 150 facilities, which include 
factories, sugarcane mills, wheat mills, ports, distribution 
centers and grain silos across the region.
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CONTINENTAL PROPORTIONS: BUNGE SOUTH AMERICA’S NUMBERS

Leader in oils 
in Brazil

approximately  
15,000 employees

MORE THAN  
150 units

MORE THAN 
40 own brands

21.5 MILLION  
tons of sugarcane 
crushed per year

Brazil’s largest 
agribusiness 

exporter

Grinding capacity of 
over 50,000 tons of 

grains per day

16 ports More than 11,000  
active farmers in its 

production chain

Leader in wheat grinding capacity 
and in wheat flour production in Brazil

Brazil
•  Combating Degrading Labor: Bunge is a signatory 

to the Pact for the Eradication of Slave Labor in 
Brazil and to the Federal Government’s Social Pact 
for Better Labor Conditions in Sugarcane Fields.

•  Green Protocol for Grains in the State of Pará: 
Through ABIOVE, Bunge is a signatory to the 
social and environmental responsibility protocol 
for grains originating in local agriculture.

•  Soy Moratorium: voluntary commitment not to 
purchase soybeans grown in deforested areas 
of the Brazilian Amazon after July 2008.

•  Industry Packaging Agreement: Bunge is party 
to the Corporate Coalition to implement the 
Reverse Logistics Program of Post-use Packaging, 
represented by the associations ABIOVE and ABIA.

•  Cage Free: Voluntary commitment involving 
stakeholders and links of the value chain to achieve 
our goal of 100% cage free eggs by 2025.

EXTERNAL COMMITMENTS 
AND PARTNERSHIPS
[102-12, 102-13]
Bunge South America is a signatory to public commitments that support 
and complement its policies and operating and management practices.
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  Integration of the legal area  
for Bunge South America

  Incorporation of the Trade 
Compliance area into Ethics and 
Compliance, securing synergy 
opportunities and sharing best 
practices and management tools.

  Integration of 
the commercial 
and strategic 
areas of Food & 
Ingredients.

HIGHLIGHTS
OF THE YEAR

  Acquisition of 
a 70% majority 
interest in 
IOI Loders 
Croklaan. 

  Combination of the industrial 
operations of Food & 
Ingredients and the Brazil-
Argentina Agribusiness by 
optimizing the entire chain 
and boosting efficiency 
and best practices in our 
silos, factories and ports.

70%
  Creation of the Production 
Center of Pre-Sprouted 
Sugarcane Seedlings (PSS)

  Execution of Mercosur’s Youth Employability 
Agreement, of the Mercosur Alliance.

  Consolidation of the wheat chain 
integration process in South America.
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The 2018 Agro+ Integridade 
certificate seal, of Brazil’s 
Ministry of Agriculture, 
Livestock and Supply 
(MAPA), acknowledging 
our governance and 
management practices.

The 150 Best 
Companies to Work in 

Brazil  (Guia VOCÊ S/A) 

Maiores & Melhores (Largest and 
Best): 11th largest company in 
Brazil, the 5th largest industry, and 
the 9th largest private company, 
according to the 2018 Exame 
Maiores & Melhores Guide.

Bunge is ranked among the 100 companies with best 
reputation in Brazil, according to a study conducted 
by Merco (Corporate Reputation Monitor), and holds 
the top position among Agribusiness companies. This 
consulting firm also published a list of 100 leaders 
with best reputation in Brazil, and, once again, Bunge 
South America’s CEO, Raúl Padilla, made the list.

Valor 1000: According to the Valor 
Econômico journal, we are the 
12th largest company in Brazil, the 
3rd among the largest in the food 
& beverage sector in Brazil, and 
the largest in the Southern region, 
among all industries. Bunge Açúcar 
& Bioenergia also appears in the 
list as one of the largest companies 
in Brazil, and 4th among the largest 
in the Sugar & Ethanol sector.

One of the most 
sustainable companies 
in Brazil, according 
to the 2018 Exame de 
Sustentabilidade Guide.

Primor was the top 
of mind brand in the 
Northeastern region of 
Brazil for the eighth time, 
according to Datafolha’s 
Top of Mind survey.

ABRE Award: Bunge’s Cukin 
Golden took home the bronze 
medal in the category Packaging 
– Food Service, Delivery and Take 
Away , in the 2018 edition.

Master Cana Award: In 2018, Bunge Açúcar & 
Bioenergia won in the category Performance 
– Agricultural Logistics Management.

Largest Brazilian Companies: 
According to the O Estado de São 
Paulo newspaper, we are among the 
most efficient companies in 22 industry 
sectors of the Brazilian economy 
thanks to our performance in Food 
& Beverage, ranked in 2nd place.

Soya is among the  
top ten preferred 
brands of Brazilian 
consumers, according 
to the Brand Footprint, 
a Kantar World 
panel’s survey.

RECOGNITIONS

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
14



Food & Ingredients (Food Service and Industry)

Bunge has always been a pioneer and a 
presence in people’s daily lives. Our innovative 
spirit also shows in how we relate to our 
consumers: we are one of the first companies 
to create a Consumer Service Center in Brazil 
and launch innovative products, such as the 
light margarine and the first vegetable oil on 
the Brazilian market. In 2018, we included 
new products to our portfolio for the industry, 
helping leverage the businesses of our clients 
and our own consumer brands with solutions 
that facilitate the lives of consumers. 

BUNGE HAS ALWAYS BEEN A PIONEER 
AND PRESENT IN PEOPLE’S DAILY LIVES

LAUNCHES

Food & Ingredients (Consumer)

Nova Delícia, new inside and 
out. The margarine brings to 
the market better flavor and 
creaminess, along with improved 
packaging and visual identity.

The Primor brand was launched in Argentina’s 
market with 100% sunflower oil. The product is 
also available as a spray.

New Suprema margarine   
with 80% lipids, providing recipes 
with even more flavor and  
greater yield.

Gradina Artisan Bread with Sourdough is  
a premix for those looking for an artisan 
profile and added value. This innovative 
product reduces bread preparation time, 
but retains the traditional flavor and 
crispiness of artisan bread.

Bread premix: Pré-Mescla Faz Mais.  
The product yields one additional kilo of 
baked bread rolls per package, thanks 
to an exclusive Bunge technology that 
absorbs more water during the bread 
manufacturing process. 

New Pré-Mescla Chocolate 
Sponge Cake Premix has the 
advantage of being easy and 
quick to prepare, and offers the 
option of adding ingredients with 
increased firmness for stuffing 
and topping.

Special margarine Primor Sachet, 
especially for the food service category, 
available in 1kg packs for optimal 
use in recipes and preparation 
of puff and semi-puff pastry.

Special baking flour Suprema  
has characteristics that facilitate the 
daily work of bakeries and pastry 
shops. The product was launched 
exclusively in the  
Southern region of Brazil.

The new Vivali’s Whole Grain wheat flour has  
been launched in the market to offer healthier 
alternatives to the food industry, with a number  
of nutritional benefits.

New Pré-Mescla and Suprema in Brazil provide more instructive  
contents and more organized information hierarchy. The new design  
is part of the 30 year celebration of the Pré-Mescla line, and 80 years  
of the Suprema brand.

New version of  
Pré-Mescla Panetone 
(Premix), which 
standardizes production 
and ensures high-
quality end products, 
in addition to enabling 
the creation of high-performance 
recipes throughout the year, such 
as cucas (tarts), colombas (Easter 
loaves) and stollens (fruit breads).

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
15



CORPORATE 
GOVERNANCE,

ETHICS AND COMPLIANCE

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
16



We know that the success of our business depends 
on our competitiveness, transparency and respect 
for those affected by our operations. With a strong 
risk management structure and a new organizational 
and cost control framework, we attempt to 
deliver a greater value to our stakeholders.

GOVERNANCE STRUCTURE
[102-18]
In South America, the Executive Committee (COE) 
is our ultimate governance structure, in charge of 
implementing strategies and objectives defined 
globally, and reporting directly to the global CEO. 
Formed by members with no previously defined 
term in office, the COE convenes at least once 
a month, and comprises the CEO (Committee 
Coordinator), the vice-presidents of the business 
areas (Agribusiness, Food & Ingredients and 
Sugar & Bioenergy), and the vice-presidents of 
Industrial Operations, Management and Finance, 
Human Resources, Governmental Relations and 
Legal Affairs. Bunge South America’s governance 
model follows the best global practices and is 
supported by the global independent audit, 
compensation, corporate governance, risk and 
finance and sustainability committees. In 2018, 
the leadership positions were as follows:

Raúl Padilla: President 
and CEO, South America

Julio Garros: 
Administrative and Finance 

VP, South America

Andrea Marquez:  
People & Management VP, 

South America

Décio May: Industrial 
Operations VP,  
South America

Francisco Ganzer: Food 
& Ingredients VP,  

South America

Diego Fernandes: 
Agribusiness VP, Brazil

Geovane Consul: Sugar 
& Bioenergy VP, South 

America

Martus Tavares: 
Governmental and 

Sustainability Affairs VP, Brazil

Jorge Frias: Governmental 
Affairs VP, Argentina

Fernando Zanetti:  
Legal VP, South America

Ruben Rodrigues:  
Risk Management VP, 

South America
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NEW LEADERSHIP 
STRUCTURE
In 2019, Bunge announced 
changes in its global leadership 
structure. In May, the company 
transitioned from a regional and 
matrix organizational structure 
defined in 2018 to a new global 
operating model better aligned 
with its customers and assets. 
The announcement is a significant 
change at Bunge and aims at 
simplifying the organization 
and improving the speed and 
quality of company decisions. 
Under this new structure, Raúl 
Padilla, CEO of Bunge South 
America and Bunge Açúcar & 
Bioenergia, became the global 
operations president, managing 
all physical assets of Bunge 
worldwide, focusing on grain 
processing. He continues to lead 
the Sugar & Bioenergy business.

Read the full contents of the 
announcement in the News 
section on our global website: 
www.bunge.com 
> News > Bunge Introduces New 
Global Operating Model and 
Business Leadership Structure

CODE OF CONDUCT 
[102-17]
The Code of Conduct is a unique, global document 
that sets out guidelines for required processes and 
the conduct expected from all Bunge employees in 
any part of the world. The local senior management is 
responsible for adopting and enforcing these guidelines. 
Any violations of the Code of Conduct may be reported 
by internal and external parties to Bunge’s highest 
governance level though online channels, telephone and 
meetings with local executive boards and leadership.

 
www.bunge.alertline.com
Assistance provided 24x7 by specialized,  
independent firm:

Argentina 
0800-444-6696
 
Brazil
0800-892-1879 

Paraguay 
008-11-800 e, em seguida, 
disque 888-691-0773

Uruguay 
000-410 e, em seguida, 
disque 888-691-0773

To learn more about Bunge South America’s Code of Conduct,  
go to:
• www.bunge.com.br  

> A Bunge > Nosso Código de Conduta
• www.bungeargentina.com  

> Nosotros > Estilo, Misión y Valores > Código de Conducta 
• www.bungeuruguay.com  

> Quiénes Somos > Estilo, Misión y Valores > Código de Conducta
•  www.bungeparaguay.com  

> Nosotros > Acerca de Bunge Paraguay > Código de Conducta 

AT BUNGE, ETHICS AND TRANSPARENCY ARE 
FUNDAMENTAL, NONNEGOTIABLE VALUES
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RISK MANAGEMENT 
[102-15, 103-2]
At Bunge, we systematically assess potential risks to the 
business and operations. Enterprise Risk Management 
(ERM) is among the various systems and processes that 
support the business in terms of risk management. 
It maps strategic, operating, credit and market risks. 
All risks are continuosly monitored, and mitigation 
plans are devised for the most significant ones. 

In 2018, we made significant progress in our 
risk assessment in the supplier chain. The work, 
begun in 2017 by the legal and tax departments, 
involved all areas of the company in 2018.

Audits 
Our internal audit processes are developed to 
support Bunge Limited’s Board of Directors in 
the assessment and decision-making relating to 
areas such as governance, risk management and 
the internal control environment. Additionally, we 
have in place regular independent external audit 
processes, with reports adhering to international 
and U.S. accounting standards.

COMPLIANCE AND 
ANTI-CORRUPTION 
Our Global Anti-corruption Policy, implemented 
in July 2014, relies on supplier assessment 
requirements and other parties related to Bunge. 
All employees and third parties have access to 
Bunge’s reporting channel to report any suspected 
unethical activities. The company also provides 
employees with certified training sessions (up to 
coordination level), and disseminates the anti-
corruption  policy and the reporting channel.

ANTI-CORRUPTION  
COMMUNICATION  
AND TRAINING 
[103-3, 205-2]
In 2018, we adopted a new strategy 
focused on face-to-face training 
in our units, to create a proper 
environment for discussion and 
interaction. We held 33 training 
sessions in 18 Bunge South America 
units in Argentina, Brazil and 
Paraguay. Over 900 employees 
were trained throughout the 
year, 134% more than in 2017.

Our policies are available on:
•  Brasil: bunge.com.br > Sustentabilidade > Políticas
•  Argentina: bungeargentina.com/es/consulta-de-operaciones/principales-politicas
•  Paraguay: bungeparaguay.com > Nosotros > Estilo, Misión y Valores
• Uruguay: bungeuruguay.com/principales-politicas

Global Ethics and Compliance 
At Bunge South America, the Global Ethics 
and Compliance area is responsible for 
investigations relating to fraud and corruption. 
Upon receiving reports, the area will investigate 
100% of the cases, and report results to 
leadership so they can take corrective action.
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GLOBAL SUSTAINABILITY GUIDELINE
The sustainability development agenda is directly 
related to Bunge’s corporate governance practices. 
Our actions are supported by four pillars, to 
reduce the impacts of our operations, and actively 
collaborate with other players in the value chain.

OUR GLOBAL FOCUS
Since 2016, we have based our actions on the 
Global ACE – Act, Conserve and Engage Plataform. 
This is how we translate our actions within and 
outside the company and reinforce our search for 
transparency, safety in our operations internally and 
externally, and management more aligned with to 
key topics in Bunge South America’s operations.

Report and 
Governance:  
Aims to continually 
improve corporate 
governance 
and promote 
transparency in  
our activities.

People and 
Community: 
Focused on promoting 
a safe, fair, diverse and 
collaborative workplace, 
in addition to establishing 
constructive relationships 
with the communities 
where we operate.

Environment: Seeks 
efficient use of 
natural resources so 
that our operations 
will have the lowest 
possible impact.

Sustainable 
Agriculture:  
Aimed at 
eliminating 
deforestation 
and promoting 
more sustainable 
practices.

1

2

3

4
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ECONOMIC AND 
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PERFORMANCE
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Value Added Statement (VAS)*  
[201-1] 

BRAZIL SOUTHERN 
CONE

Employee wages and benefits 1,426,079 429,894

Taxes 1,314,202 361,661

Third-party capital remuneration (Interest) 659,388 135,841

Income 469,364 50,171
*Amounts consolidated in R$ thousand.

AGRIBUSINESS
Bunge South America’s Agribusiness segment delivered positive 
results in 2018, despite the high market volatility during the year. 
Brazil underwent a truck driver’s strike that directly affected the 
production sector, amid record soybean harvests in Brazil, surpassing 
120 million tons. In addition, Argentina underwent a serious economic 
crisis, with sharp devaluation of the Argentine Peso against the 
U.S. dollar and its most severe drought in the past 50 years.

Paraguay and Uruguay also underwent a long drought period 
that affected grain supply. Globally, the trade war between 
China and the United States brought uncertainty to the 
market, and what could have been a window of opportunity 
for the South American soybean failed to materialize.

FOOD & INGREDIENTS
After a period of economic recession, Brazil showed 
slight signs of recovery but at an insufficient pace 
to leverage consumption dynamics. Argentina, in 
turn, is still facing one of its most severe economic 
crises ever, with high inflation rates and accelerated 
currency depreciation. This crisis scenario required 
assertive decision making and a focus on execution.

We restructured our consumer and export 
areas, and reviewed our product portfolio, 
which is now leaner, more robust and more 
strategic. We also completed the integration of 
Loders Croklaan globally and became leaders 
in a growing B2B market for added-value oils. 
With a complete portfolio of palm oil and 
tropical oil products, we have increased our 
reach and scale in a different geographies.

All of these actions are reflected in our results. 
We have improved all of our KPIs, captured 
value by using synergies from the organization 
of Bunge South America and made better use 
of our footprint. In Brazil, we have grown in 
categories that have dropped or stayed stable 
nationwide in 2018, such as margarines. This 
was possible because we understood how to 
deliver attributes valued by consumers.

Learn about our consumer brands in Brazil on 
www.bunge.com.br > Marcas

BECEL  
IN 2018, BUNGE STARTED TO PRODUCE AND DISTRIBUTE THE BECEL BRAND MARGARINE, 
AFTER AUTHORIZATION GRANTED BY THE BRAZILIAN ANTITRUST AUTHORITY (CADE).

NEW DELÍCIA,  
NEW INSIDE  
AND OUT
A Bunge developed and 
tested the formulation of 
the new margarine for over 
a year, and subjected it to 
taste test with consumers, 
who assessed qualities 
such as taste, texture and 
smell. We also launched 
the “Desafio Delícia” 
(Delícia Challenge) web 
series, broadcasted on the 
website of SBT TV episodes 
channel in six episodes.
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Pre-Sprouted Seedlings (PSS) 
In 2018, we created a Production Center of Pre-
Sprouted Sugarcane Seedlings (PSS), located in 
the Moema Plant, in Orindiúva, Brazil. The center 
facilitates an increase in agricultural yield, which is 
expected to reduce seedling logistics costs, by up to 
80% in plantation given a better nursery planning.

Maintenance center for 
sugarcane harvesters 
As part of the Centralized Agricultural Logistics 
Management program, Bunge started to build 
a sugarcane harvester maintenance center in 
2018 that will serve six of its eight plants. The 
purpose is to focus equipment maintenance 
at a highly specialized center, thus reducing 
operating costs and standardizing services. 
The initiative is expected to reduce the cost of 
linear maintenance of our harvesters by 20% 
and increase sugarcane harvesting yields.

Green Energy Seal
Bunge Açúcar & Bioenergia has had four of its 
plants certified by União das Indústrias de Cana-
de-Açúcar – UNICA (the Sugarcane Industry 
Association) and Câmara de Comercialização 
de Energia Elétrica – CCEE (the Electric Energy 
Trading Chamber) as an efficient, sustainable 
energy producer by means of the Green Energy 
Seal, an acknowledgement that is part of 
the Bioelectricity Certification Program. With 
cogeneration facilities, the company produces 
renewable energy to render its facilities sufficient 
and has the capacity to sell 640 GWh to the 
Brazilian National Interconnected Grid (SIN).

FIREFIGHTING 
CAMPAIGN
As the drought season begins, 
Bunge Açúcar & Bioenergia, in 
partnership with the municipalities 
in which it operates, started the 
Institutional 2018 Firefighting 
Awareness Campaign. With the 
motto “Incêndios: Prevenir é Dever 
de Todos!” (“Fires: Prevention is 
everybody’s duty!)”, the initiative 
was taken to approximately 670 
elementary school students in 
first to fifth grades who attended 
lectures and visited the company’s 
reforestation areas. With 100% of its 
harvesting operations mechanized, 
Bunge Açúcar & Bioenergia 
eliminated the sugarcane slash-
and-burn process in its agricultural 
areas, which considerably 
reduces the possibility of fire.

SUGAR & BIOENERGY
2018 was a challenging year for the sugar 
and ethanol sector. On one hand, the harvest 
was characterized by more rewarding 
ethanol prices due to sharp demand from 
the local market on the other hand, it faced 
less rewarding sugar prices in the global 
market. The fall in sugar prices – reaching 
the lowest average price in the past ten 
years – combined with unfavorable climate 
conditions that adversely affected the yield 
in the industry and influenced mills to 
adopt a more ethanol-oriented production 
mix. This scenario required great flexibility 
from us and a new perspective on how to 
create solutions that add value and result 
in efficiency and operating excellence.

From an operating viewpoint weather 
adversities - a long period of drought 
precisely in the middle of the harvest, and 
heavy rains at the end of the harvest – 
impacted our crushing operations, which 
totaled 18.9 million tons of sugarcane, 
less than the 19.8 million tons in the 
previous year. At the same time, we made 
important investments to reduce costs in the 
agricultural and industrial areas, and engaged 
in strategic projects to enhance productivity.

In 2018, Bunge announced its plans for 
making an initial public offering (IPO) of its 
Sugar & Bioenergy business in Brazil, but the 
company’s strategic decision was to delay 
the IPO due to adverse market conditions.
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REVERSE LOGISTICS
[103-2, 103-3]

We know that all production activities 
are likely to generate impacts; therefore, 
it is our commitment to promote more 
effective and efficient management 
throughout the life cycle of our products 
by investing in and supporting reverse 
logistics initiatives. In Brazil, Bunge is part 
of the Corporate Coalition to implement 
the Reverse Logistics Program of Post-
use Packaging, and is represented by 
the associations ABIOVE and ABIA. 
Additionally, through the Bunge Natureza 
Program, Bunge contributes with 
packaging return projects for income 
generation and recycling awareness for 
the communities surrounding the Jaguaré 
manufacturing facilities, in São Paulo.

ECONOMIC AND 
ENVIRONMENTAL 
SUSTAINABILITY
After two years of studies 
and investments, Bunge 
has developed the lightest 
oil bottle on the Brazilian 
market, with 4 grams less 
plastic in its composition 
without affecting the 
consumer experience 
while handling the 
product. These bottles will 
be available in stores in 
November 2019, with the 
brands Soya and Primor – 
and in 2020, with Salada.
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Soya Recicla - Brazil
Soya Recicla is a program aimed at the collection and proper 
disposal of used edible oils, consisting the collection of used 
kitchen oil and converting it into 95% biodegradable soap or 
biodiesel. Learn more about the program on:  
www.soya.com.br > Soya Recicla

SICLO RURAL - ARGENTINA
Between June 2017 and June 2018, we shipped more than 130 
tons of plastic to be recycled at Siclo Rural, a leading company 
in the collection of unused plastic in Argentina’s fields.

CAMPO LIMPIO – URUGUAY
In Uruguay, Bunge is a member of Civil Association Campo Limpio, which has 
been recycling obsolete packages and inventories of pesticides and fertilizers 
used in agriculture since 2013. Campo Limpio devises strategies to minimize 
impacts using inventory controls, and implementing return mechanisms and 
awareness campaigns to promote the proper use of phytosanitary products. 
In 2018, Campo Limpio recycled 355 tons of plastic, 12% more than 2017.

MORE MODERN
In 2018, the Bunge Professional website was 
redesigned to display a more modern interface 
and additional features to further enhance the 
user’s browsing experience. It now provides 
new nutritional tables for all products in the 
professional line, and users users can use a  
chat box to have questions answered  
by Bunge experts. Learn more about Bunge’s 
actions in the professional food market on  
www.bungeprofissional.com.br.

Soya Recicla joins the Schurmann Family
Soya Recicla has joined the Schurmann Family on the 30th 
Recife-Fernando de Noronha (REFENO) Boat Race,  and was 
responsible for collecting and recycling the kitchen oil used in 
the family’s sailboat, and distributing used oil storage kits to 
more than 60 racing boats.
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SUPPLIERS
[102-9, 103-2, 103-3, 308-1, 409-1, 414-1]

Bunge South America has suppliers in many industries, such as raw 
material, packaging, logistics, marketing and other services. In order to 
make the management of such suppliers more efficient, since 2017 we 
have focused our purchases in one single procurement area for South 
American countries. The integration has leveraged the company’s 
bargaining power, optimized resources and standardized activities 
based on best management practices.

In 2018, we attempted to create a closer relationship with suppliers 
and customers to find more effective solutions and synergies with 
continuous risk management. Our purpose is to make sure that 
the rights of workers are respected, that anti-corruption and labor 
laws are complied with, and that natural resources are used in a 
rational manner. Therefore, we have established even stricter quality 
regulations and perform continuous compliance checks, including an 
external audit process. All contracts, whether or not they constitute 
significant investments, contain clauses of the US Foreign Corrupt 
Practices Act – FCPA.

Supplier Management Program
In order to foster excellent performance from our business 
partners, Bunge South America has implemented a 
Supplier Management Program, which was developed 
in 2017, for the Sugar & Bioenergy business and then 
extended to the Services area in 2018.

Logistics
Bunge South America is the largest grain handler 
in the region’s agribusiness sector, shipping 
more than 50 million tons per year. In 2018, 
we had record soy harvests in Brazil in many 
regions, despite the destabilizing effects of 
the 2018 truck drivers’ strike. Even though the 
strike put pressure on shipping costs during 
the year, we remained focused on the efficiency 
and excellence of our operations, and on 
complying with all of our logistics contracts. 

As Brazil’s largest logistics operator, Bunge 
systematically invests in helping one of its most 
important partners: truck drivers. In addition to 
making sure that the professionals we engage 
to carry our goods on the roads comply with the 
Truck Driver Law, the company also promotes a 

series of awareness actions intended for these 
professionals and for owners of carriers. 

In 2018, we distributed integrative brochures 
to 11,806 professionals registered in 
the “Bunge Safety, Truck Driver Module,” 
and during the Truck Drivers’ Day we 
registered 4,000 drivers in the system.

In Paraguay and Argentina, we have promoted 
roundtables with our carriers about Bunge’s 
safety policies. Additionally, we conducted 
tests and made some adjustments to 
processes in order to ensure further safety in 
our cargo loading and unloading processes. 

More than  
50 million 

tons per year
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SUSTAINABLE 
AGRICULTURE 

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
27



[103-2, 103-3, 102-12]
Our sustainability management is based on objective policies 
applicable to the business, aimed at balancing economic 
growth and the social and environmental responsibility of 
operations. Therefore, we have taken on the commitment 
to eliminating deforestation in the grain and oilseed supply 
chains globally between 2020 and 2025, respecting the rights 
of communities, and improving traceability and transparency.

Learn more about our non-deforestation policy: 

Brazil: www.bunge.com.br > Sustentabilidade > Políticas

Argentina: www.bungeargentina.com  

(search for Política de No Deforestación)

Paraguay: www.bungeparaguay.com  

(search for Política de No Deforestación)

Uruguay: www.bungeuruguay.com  

(search for Política de No Deforestación)

As part of our commitment, we publish progress reports 

on grain sourcing:

Brazil: www.bunge.com.br > Sustentabilidade > Publicações

Argentina: www.bungeargentina.com 

(search for Política de No Deforestación)

Paraguay: www.bungeparaguay.com 

(search for Política de No Deforestación)

Uruguay: www.bungeuruguay.com 

(search for Política de No Deforestación)

OF MONITORED FARMS, BY14%  
FROM 6,770 FARMS 7,726, ALL OF WHICH ARE LOCATED  

IN BRAZIL, ARGENTINA AND PARAGUAY.

IN THE 2018-2019 HARVEST,  
WE INCREASED THE NUMBER 

Upon completion of the acquisition of IOI Loders 
Croklaan by Bunge in 2018, we strengthened our 
commitment to traceability of palm, ensuring more 
transparency in its origins by means of a panel of 
specific indicators published periodically:  
http://europe.bungeloders.com/taking-responsibility/
palm-oil-dashboard/

THE YEAR 2018 WAS MARKED 
BY SIGNIFICANT PROGRESS IN 
OUR CHAIN’S TRACEABILITY:

92%  
OF BRAZIL’S RISK AREAS MONITORED.

100%  
TRACEABILITY IN THE REGIONS OF 

CURUGUATY, IN PARAGUAY; AND SALTA, 
TUCUMAN AND CHACO, IN ARGENTINA.

100%  
TRACEABILITY AT SILO LEVEL IN INDIRECT 

PURCHASES IN SOUTH AMERICA.
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ENFORCING OUR COMMITMENT
IN 2018, BUNGE CONTINUED TO USE AGROIDEAL AS A TOOL 

TO SUPPORT THE COMPANY’S ORIGINATION PLANNING. THE 

TERRITORY INTELLIGENCE SYSTEM IS COMPLEMENTARY TO THE 

COMPANY’S PLANNING SYSTEMS AND TOOLS AND DECISION-

MAKING PROCESSES, HELPING THE COMPANY CONDUCT A 

TERRITORIAL ASSESSMENT OF SOCIAL AND ENVIRONMENTAL 

RISKS ASSOCIATED WITH INVESTMENTS IN THE INDUSTRY.

ADDITIONALLY, IN PARTNERSHIP WITH SANTANDER BRAZIL AND 

THE NATURE CONSERVANCY, WE HAVE DEVELOPED AN INNOVATIVE 

FINANCING MECHANISM THAT PROVIDES LONG-TERM LOANS 

TO SOYBEAN FARMERS WHO COMMIT TO EXPANDING THEIR 

PRODUCTION WITH ZERO DEFORESTATION OR ZERO CONVERSION 

OF NATIVE VEGETATION OF THE BRAZILIAN CERRADO. CURRENTLY, 

MOST HARVEST LOANS AVAILABLE ON THE MARKET HAVE TERMS 

OF LESS THAN ONE YEAR. THIS NEW MECHANISM PROVIDES 

LOANS FOR UP TO TEN YEARS, ENCOURAGING FARMERS 

TO PRODUCE MORE CONSISTENTLY AND ACCORDING TO 

ESTABLISHED SOCIAL AND ENVIRONMENTAL CRITERIA.

Restriction management and control
In 2018, we also strengthened our legal restriction 
procedures and supplementary public commitments. 
Bunge monitors deforestation events in direct supply 
farms, and blocks rural areas that fail to comply with 
environmental and labor laws, and has entered into 
transparent, long-lasting relationships with farmers 
that demonstrate greater responsibility to in complying  
with the Forest Code, the Amazon Soy Moratorium, 
the Green Protocol for Grains in the State of Pará, and 
the National Pact for Eradication of Slave Labor.

For more details on restriction controls, Bunge publishes its 

Progress Report for compliance with the Non-Deforestation 

Policy, available on:  

Brazil: www.bunge.com.br  

> Sustentabilidade > Relatórios > Relatório para o Público Geral 

Argentina: www.bungeargentina.com

(search for Política de No Deforestación)

Paraguay: www.bungeparaguay.com

(search for Política de No Deforestación)

Uruguay: www.bungeuruguay.com

(search for Política de No Deforestación)
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Soja Plus (Brazil)
In partnership with ABIOVE, we support the Soja Plus Program, 
which boosts economic opportunities and renders the production of 
Brazilian soybeans more efficient through rural property management 
education, all in accordance with legislation such as the Brazilian 
Forest Code and other laws governing rural labor conditions.
To learn more about the program, go to www.sojaplus.org.br.

IN 2018, GREENHOUSE GAS EMISSIONS RESULTING FROM 
THE CERTIFIED SOYBEAN PROCESS WERE 48% LOWER THAN 
THE STANDARD EMISSIONS FOR THIS TYPE OF ACTIVITY.

Family Agriculture

Promotion of family agriculture is a permanent point of attention in the 
company’s production chain, and its impacts are of great interest to 
our stakeholders. We are signatories to the National Program on the 
Production and Use of Biodiesel, a Brazilian Federal Government initiative 
implemented by the Special Family Agriculture and Agrarian Development 
Office (SEAD) to promote qualified inclusion of family farmers in the biodiesel 
production chain. The figures below show an increase in of sourced 
volume, families assisted and technical assistance provided in the field.

2016 2017 2018

Sourced volume (k ton) 125,000 165,000 171,000

Families assisted 4,000 4,800 5,000

Investment in technical 
assistance (BRL) 1,300,000 1,720,000 1,918,498

CERTIFICATIONS

•  Biomass Biofuel Sustainability Voluntary Scheme Standard (2BSvs): This 
standard is critical for companies operating in the market of certificated 
soybeans to be exported to Europe. In 2018, Brazil exported approximately 
1 million tons of soybeans, while Argentina and Paraguay, combined 
exported 155,000 certified tons according to the 2BSvs standard.

•  Supplier Ethical Data Exchange (SEDEX)7: The SMETA (Sedex Members 
Ethical Trade Audit) audit certifies suppliers that create ethnical business 
relationships, aligned with a transparent value chain that respects free 
employment and cares about the safety of workers and the environment.

•  International Sustainability and Carbon Certification - ISCC 
(Argentina and Paraguay): An international system to certify 
biomass and bioenergy from grains, in place since 2015.

•  Proterra (Brazil): This certification standard establishes a link between 
production and demand of GMO free products, thus ensuring full traceability 
of the certified product. Bunge has been certified by Proterra since 2017.

7 The world’s largest collaborative platform for sharing data on responsible supply in supply chains (www.sedexglobal.com)
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BIODIVERSITY AND  
NON-DEFORESTATION
[103-2, 103-3, 304-2]

Our business has the capacity to positively or 
negatively impact areas where we operate directly or 
through our partners. Therefore, we have in place a 
policy aimed at directing the company’s assessment 
processes involving biodiversity and land use, thus 
helping promote the best possible management of 
natural resources. The Land Use and Biodiversity 
Policy promotes research and adopts technologies 
that encourage increasingly effective agricultural 
practices relating to the best use of natural resources.

In Brazil, actions to control deforestation are 
supported by procedures that impose restrictions 
on and blacklist properties that fail to comply 
with environmental and labor laws and public 
commitments, such as the Soy Moratorium and 
the Grain Protocol of the State of Pará, which are 
significant advancements for the conservation of 
natural assets. Additionally, the Family Agriculture 
and Soja Plus Programs also support the principles 
of the Land Use and Biodiversity Policy.

See Bunge’s Land Use 
and Biodiversity Policy
 
Brazil: 
www.bunge.com.br > Sustentabilidade > Políticas

Argentina:  
www.bungeargentina.com.ar  
(search for Principales Politicas) 

Paraguay:  
www.bungeparaguay.com  
(search for Principales Politicas) 

Uruguay:  
www.bungeuruguay.com  
(search for Principales Politicas)
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OPERATING 
ECO-EFFICIENCY
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In this report, the management of aspects associated with 
the eco-efficiency of our operations includes information 
about Brazil and Argentina. The environmental scopes of 
the activities carried out in Uruguay, where the company 
has only administrative offices, and Paraguay, which 
has a joint-venture industrial unit, are not managed by 
Bunge. The presentation of our performance indicator on 
these topics contained only data regarding the past two 
years (2017 and 2018), considering that in 2016 there 
were industrial processes that are no longer in place and 
would distort the comparison of results.

 Brazil Argentina Brazil Argentina

Reuse 237.98 197.35 240.62 302.68

Recycling 3,954.99 11.86 3,913.84 107.34

Recovery (including energy recovery) 4,315.51 0.00 7,295.52 0.00

Incineration (burning of mass) 312.11 44.47 68.76 63.42

Landfill 1,474.92 341.54 400.78 0.00

Other 87.18 51.24 1.45 0.00

Total 10,382.69 646.46 11,920.97 473.44

Waste Management
[103-2, 103-3]

Our operations are focused on optimizing the use of 
raw materials and the environmentally correct disposal 
of all our industrial waste. Bunge South America has 
been developing mechanisms and processes aimed 
at reducing the waste generated in our industrial 
processes, and making sure that they are properly 
disposed of from an environmental standpoint.

Total weight of hazardous waste by type and 
disposal method (tons) [306-2]

2017 2018

 Brazil Argentina Brazil Argentina

Reuse 3,869.71 915.82 2,255.77 2,408.06

Recycling 9,625.25 416.29 8,750.89 818.40

Composting 24,576.47 3,001.36 599.15 6,606.50

Recovery (including energy recovery) 4,112.23 0.00 1.713,59 0.00

Incineration (burning of mass) 254.38 0.00 493.44 0.00

Landfill 5,010.04 801.30 1,675.72 2,015.66

On-site storage 4.49 0.00 0.00 1,054.66

Other 943.28 1,239.17 22,580.05 2,780.81

Total 48,395.85 6,373.93 38,068.61 15,684.09

2017 2018
Total weight of non-hazardous waste by 
type and disposal method (ton) [306-2]
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Water Management
[103-2, 103-3, 303-2]
In 2018, we implemented specific initiatives in South 
America to best manage the use of water, such as 
replacement of piping, awareness-raising campaigns 
and reduced consumption during periodic cleaning 
operations, in addition to recovering reuse systems.

Brazil 30,178,718 29,482,602

Argentina 6,032,694 3,093,927

Brazil 2,149,912 2,197,767

Argentina 271,869 169,375

In our Brazilian operations, the minimum standards 
defined for the quality of discharged effluents are 
determined by the applicable environmental legislation. 
In the absence of legal provisions, the most restrictive 
requirements provided by federal laws are used, as 
described in the resolutions of the National Environment 
Council (CONAMA). In Argentina, in turn, there are legal 
requirements that set the thresholds for several parameters 
that allow carryover in all locations where we operate.

Energy Efficiency
[103-2, 103-3]
Bunge is constantly working to find solutions that make 
our operations energy efficient and reduce the use 
of polluting or non-renewable energy sources. Bunge 
South America’s industrial units work to reduce the 
use of direct energy of processes, improve the use 
of equipment and machinery that consume electric 
energy, and perform preventive maintenance.

2017 20172018 2018
Water use (m³) 
[303-5]

Water consumption 
(m³) [303-5]

Total water discharge by  
quality and destination (m3) [306-1]
In 2018, our Brazilian operations disposed of a 
total volume of 2,197,767 m3 of water into the 
wastewater treatment sation. This volume is 2.23% 
higher than that of 2017. In Argentina, there was 
a 37.7% reduction in the disposal of water, the 
result of a more efficient production process. ENERGY 

COGENERATION
Bunge’s Sugar & Bioenergy 
segment cogenerates energy 
during its production process: 
eight mills are equipped to 
produce 100% renewable, clean 
energy from the burning of 
sugarcane bagasse. Part of the 
energy is used to produce ethanol 
and sugar in its own plants, and 
surplus is sold to the Brazilian 
electric energy market. Bunge’s 
installed cogeneration capacity 
is 123 MW, which is enough to 
supply the daily energy needs of a 
city of up to 520,000 inhabitants.
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 Brazil Argentina Brazil Argentina

Renewable Sources 44,089,949 0 43,138,557 0

Ethanol 0 0 0 0

Sugarcane bagasse 36,231,705 0 35,216,002 0

Timber or timber waste 7,858,244 0 7,922,555 0

Non-Renewable Sources 996,577 5,744,259 925,555 2,798,387

Shale oil 0 0 0 0

Diesel 134,893 21,789 95,569 21,659

Liquefied Petroleum Gas 217,584 0 206,239 0

Liquefied Natural Gas 644,100 5,705,430 623,747 2,755,808

Lubricants 0 17,040 0 20,920

Total 45,086,527 5,744,259 44,064,112 2,798,387

CLIMATE CHANGE
[103-2, 103-3, 201-2]

We continually invest in increasing the energy efficiency of our production and logistics 
processes, thus reducing the potential climate impact of our products. We continually 
track related risks and opportunities, and constantly assess new technologies that can 
reduce the use of natural resources and increase the productiviy of our operations.

 Brazil Argentina Brazil Argentina

Scope 1 59,807 323,008 56,806 157,825

Scope 2 30,507 122,611 25,987 70,587

Totals 90,314 445,619 82,793 228,412

Biogenic Emissions 5,223,449 - 5,113,153 -

Energy use [302-1]

Direct and indirect greenhouse gas (GHG) emissions in tCO2eq

2017

2017

2018

2018

In this sense, we have expanded our network of assets and product 
portfolio in order to ensure diversity in supply, thus reducing emissions 
in our operations and working to integrate the analysis of climate 
scenarios into our long-term planning.

Greenhouse gas (GHG) emissions 
[103-2, 103-3, 305-1, 305-2]
Our emissions management is based on the Brazilian GHG Protocol. We 
are currently advancing our tracking and assessment of the performance 
of indicators, though we already have in place advanced tracking and 
measurement systems, including reliable technical meters and data 
management systems.
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STAKEHOLDERS
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EMPLOYEES
[103-2, 103-3]

Bunge South America is a combination of different 
cultures and languages. Our 15,000 employees are the 
engine of a system connected to safely and efficiently 
feeding the world. We know that by investing in 
people and in an organizational culture that inspires 
them, we are actually building our future. For this 
reason, the mission of Bunge South America’s Human 
Resources Department is to humanly build value and 
engage people in the Bunge purpose and way.

We believe that dialogue and engagement gain 
a new perspective within the company when we 
work in close collaboration with our stakeholders 
in order to develop solutions for the challenges we 
face as a business and as part of the community.

To learn more about people management and diversity at 

Bunge, go to:

www.bunge.com.br > Carreiras

www.bungeargentina.com.ar > RRHH

www.bungeuruguay.com > RRHH

www.bungeparaguay.com >RRHH

Total number  
of employees

13,333

2,190
15,523

+

INTEGRATION
In a coordinated effort by the business and support areas, the Human Resources team has made the 
required changes to organize one single regional unit, taking into consideration all cultural aspects and 
specificities of each country, as well as the moment of change faced by our employees.

Employee profile [102-8]

Argentina Brazil Paraguay Uruguay

1,557 11,713 32 31

158 1,994 9 29

Totals 1,715 13,707 41 60
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Inclusion and Diversity
[103-2, 103-3]
Bunge South America is formed by a diverse, 
multicultural team. We believe that respect for people 
is critical in making sure that everyone can achieve 
their full potential with dignity and equality, and build 
collaborative environments. Therefore, we provide 
professional growth opportunities based on the belief 
that when there are different people on a team, there 
is also diversity in ideas that will drive the business.

THE FIVE PILLARS 
SUPPORTING DIVERSITY 

AT BUNGE ARE: 

Learn more about the values that guide Bunge South America: 

 
Brazil: www.bunge.com.br >  

Bunge > Visão, Missão e Valores

Argentina: www.bungeargentina.com 

> Nosotros > Estilo, Misión y Valores

Paraguay: www.bungeuruguay.com  

> Nosotros > Estilo, Misión y Valores

Uruguay: www.bungeuruguay.com  

> Quiénes Somos > Estilo, Visión y Valores

Fundação Bunge Brasil: http://www.fundacaobunge.org.br/

Our values and Code of Conduct reinforce our zero 
tolerance policy toward moral or sexual harassment 
or discrimination of any type, and provide for actions 
and initiatives to promote diversity and inclusion.

One such initiative is Diversity Day, whose purpose is 
to foster discussions on building values and attitudes 
that allow for the acknowledgment of differences 
and respect of individuals. Held every September in 
our Brazilian facilities, Diversity Day activities include: 
diversity dialogues, talks with managers about this 
topic, physical exercises at the workplace and activities 
with apparatuses that simulate body limitations 
and sensorial experiences, lectures by experts, and 
talks with people with disabilities, among others.

The volunteers for Bunge Foundation’s Comunidade 
Educativa (Educational Community) program also 

GENDER

DISABILITY

AGE

BELIEFS 

ETHNICITY

BSA IS FORMED 
BY A DIVERSE,

MULTICULTURAL TEAM

take part in these activities by developing actions 
that promote inclusion, such as recreational 
afternoons with older adults, activities with 
children from local institutions, talks with 
community guests, and plays about diversity.
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Benefits
[401-2]
Bunge offers a number of benefits to employees 
with a full-time employment agreement:

•   Brazil: Life insurance, health plan, private pension plan, 
daycare, disability assistance, maternity/paternity leave, 
supermarket and meal vouchers, dental plan, employee 
assistance program, toys for employees’ children up 
to 12 years of age and a Christmas staples basket.

•  Argentina, Paraguay and Uruguay: Life insurance, health 
plan, disability assistance, maternity/paternity leave, 
retirement plan, distribution of fruit at offices and 
plants (Argentina), toys and Christmas staples basket.

Training and 
Development
[103-2, 103-3]
We provide our employees with 
learning and growth opportunities to 
help them acquire the professional 
skills required to achieve their full 
potential. Our training programs 
are prepared to add value to 
the business through knowledge 
management, continuous learning 
and a self-development culture, 
which helps our employees enhance 
their employability and better 
manage their careers. The programs 
are distributed as follows:

LEADERSHIP DEVELOPMENT 
Promotes development of leaders 

in terms of global vision and local 
operations, in accordance with  

BUNGE’S COMPETENCIES  
AND VALUES.

CONTINUOUS EDUCATION
Provides employees with 

opportunities to stay updated and 
prepared to tackle CURRENT AND 

FUTURE CHALLENGES; includes 
language courses, graduate,  

post-graduate and international 
MBA programs.

BUSINESS SCHOOLS 
Enable knowledge management, 
with a full understanding of the 

business and its strategy, helping 
improve performance indicators 
and REDUCE our turnover rate.

SPECIFIC TECHNICAL, 
MANDATORY AND  
SAFETY TRAINING 

Educational process involving 
technical/functional/behavioral skills 

FOCUSED ON INDIVIDUAL  
AND/OR COLLECTIVE POINTS  

OF DEVELOPMENT.
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Bungeprev
[201-3]
In Brazil, Bunge manages a Pension Fund called Bungeprev, which is a closed 
entity that provides additional guarantees under the supplementary pension 
plan. The benefit is granted to all employees, except for the Sugar & Bioenergy 
business. The level of adherence to plan managed by Bungeprev is high (98% 
of eligible employees), considering that participation is optional. 

Bunge Bem-Estar South America
The Bunge Bem-Estar (Well-being) program is formed by a number of 
activities intended for improving the quality of life of employees and 
their families. In 2018, we invested in health improvement actions, 
such as newsletters available at all Bunge South America’s units.

Global Challenge
In 2018, Bunge held Global Challenge, a worldwide initiative that encourages 
quality of life and integration with employees of companies. 

In addition to encouraging physical health, there are activities to promote mental 
health, raising awareness among the participants about sleep habits, stress 
control, among others. This was the first time that all Bunge South America 
countries participated in the challenge, further integrating our regional team.

To learn more about the Global Challenge, visit: https://globalchallenge.virginpulse.com

Occupational Safety
[103-2, 103-3, 403-1]
Safety is an absolute priority for Bunge South 
America. We invest in our people and operations to 
strengthen and stabilize our future as individuals and 
as a company. All of our commitments are addressed 
in Bunge’s Global Safety and Health Policy and are key 
indicators for the company’s operating excellence.

In 2017, we completed our first global internal study on safety 
culture. The results of the study have helped us strengthen 
our commitment to improve safety. We have engaged the 
entire Bunge South America leadership team in a coordinated 
effort to change behaviors in the organization. Our indicators 
reflected this effort: in 2018, Bunge South America reported 
no fatal accidents involving employees in our operations.

Bunge South America’s facilities hold specific safety 
training sessions on critical activities. The units also carry 
out actions, campaigns and events to promote health, 
healthy food and postural education by means of our 
corporate quality of life program, i.e. Bunge Bem-Estar 
and provide outpatient units in some of their plants.

To learn more about Bunge’s Safety and Health Policy, visit:

Brazil: www.bunge.com.br > Sustentabilidade > Políticas

Argentina: www.bungeargentina.com.ar (search for Principales Políticas) 

Paraguay: www.bungeparaguay.com (search for Principales Políticas) 

Uruguay: www.bungeuruguay.com (search for Principales Políticas)

Conte com a Gente (Count On Us)
Is a program for personal guidance and support for Bunge employees and their families 
in Brazil provided by experts, such as psychologists, lawyers and social, workers, and 
aimed at providing support for psychological, financial, social and legal issues.

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
40



Brazil
Argentina 

and 
Paraguay

Brazil
Argentina 

and 
Paraguay

Brazil
Argentina 

and 
Paraguay

Fatalities 0 0 6* 1* 0* 0

Work-related injuries 
with serious implications 
(leave)

44 5 35 7 31 16

Rate of work-related 
injuries with serious 
implications (leave)

0,41 n/d 0,32 n/d 0,33 0,72

* In 2017 a fatality was recorded involving contractor in the Southern Cone, while in 2018 we had 2 contractors fatalities in Brazil.

Occupational Safety Indicators (company employees and contractors) [403-9]

2016 2017 2018

Pare. Pense. Proteja. (Stop. Think. Protect.)
All of our units have in place a risk assessment methodology based on frequency  
and severity of damages involving all operating activities carried out at the company. We  
regularly conduct the Pare. Pense. Proteja. (Stop. Think. Protect.) campaign as an integral  
part of the global Stand for Safety program. The website (www.bungestandforsafety.com)  
lists more than 50 guidelines on activities with considerable potential risk, in 
addition to videos to reinforce the company’s commitment to zero incidents.

Safety Day
Created in Brazil and extended to Bunge units worldwide, Safety Day demonstrates that at Bunge 
safety and family go hand in hand. Held in all of our offices and facilities, it is a day dedicated 
to emphasizing safety is the responsibility of all (especially our leadership). Additionally, our 
employees’ families can visit our facilities, learn about our safety procedures and understand 
how we prioritize topics related to safety.

Relationship with 
representative associations
[102-41]
We seek a balanced, productive relationship with entities 
that collectively represent our employees, respecting 
and ensuring their freedom of trade unions. 

Based on the commitment to having a transparent relationship 
with all employees and their representative associations, 
any operating changes must be announced in advance, and 
the implementation deadlines must be agreed upon by the 
parties and documented in Collective Bargaining Agreements. 

In Brazil, 100% of our employees are covered by 
collective bargaining agreements, while in Argentina 
this percentage is 62%. Paraguay and Uruguay are 
not covered by collective bargaining agreements.
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VOLUNTEERING
Bunge employees worldwide 
engage in special volunteering 
projects in their communities. In 
2018, more than 600 volunteers 
dedicated 5,878 hours to 
developing activities in nine Brazilian states. 
In Argentina and Paraguay, volunteers provided 
local school students with Cardiopulmonary 
Resuscitation training.

LOCAL COMMUNITIES
[103-2, 103-3, 408-1, 413-1]
Bunge invests in the social and environmental development of the communities surrounding its facilities. Since 1955, 
when the Bunge Foundation was created in Brazil, social investments made by the company in the country have been 
continuously geared toward projects that contribute to the local development of the communities where we operate.

INTEGRATED COMMUNITY: 
In 2018, the Bunge Foundation held the program in two different regions:
•  Mato Grosso (Rondonópolis): The purpose of the program is to enhance 

training and inclusion of young apprentices and people with disabilities in 
the labor market. In 2018, a total of 41 institutions participated in our joint 
coordination work, and 97 people attended awareness-raising workshops.

•  Pará (Barcarena and Itaituba): Bunge Foundation started its activities in 
the region in 2018 through Unitapajós, a joint venture between Bunge 
and Amaggi focused on protecting children and adolescents, and on 
supporting the socioeconomic development of riverine communities.

“NA MÃO CERTA” (IN THE RIGHT LANE) PROGRAM
The program developed in partnership with Childhood 
Brasil is intended to combat exploitation and sexual 
abuse of children and adolescents. In 2018, we 
carried out an awareness-raising campaign involving 
547 truck drivers. We also provided training to 38 
individuals to disseminate the program. Additionally, 
we held six awareness-raising campaigns, and our first 
campaign on river transportation. 

URUGUAI
•  Programa Século XXI Escola Rural (21st 

Century Rural School Program): An educational 
project managed by the e.dúcate Uruguai 
Foundation aimed at enhancing educational 
opportunities in communities of the Province 
of Soriano, including installation of multimedia 
resources in classrooms and construction of a 
mobile community library.

SUSTAINABLE ENTREPRENEURSHIP
In partnership with SENAR (National Rural Learning Service), 
we encouraged the generation of income to enhance self-
esteem of local communities in the State of Pará. Throughout 
2018, a total of 18 meetings were held with local leaders 
and 196 training hours were provided in areas, such 
as crafts and rural tourism, and the 1st Agrocultural 
Gastronomic Fair, in Fazendinha, and the Bio-Jewelry Fair.

SEMEAR LEITORES (SOWING READERS)
The purpose of this program is to encourage the habit of reading 
among students in the early grades, by creating reading spaces, 
donating of books and training reading instructors, among other 
initiatives. In 2018, based on the subject of “Diversity”, the program:
• Received 240,957 visits (an average of 7,773 per space)
• Held 18,746 activities (an average of 605 per space)
• Loaned 75,639 books (an average of 2.440 per space)

BUNGE CENTRO DE MEMÓRIA  
(MEMORY CENTER)
In 2018, the center answered more than 18,000 
queries; transferred, incorporated and treated 
more than 6,000 documents; recovered more than 
5,000 documents; and recovered and restored 
more than 400 original recorded documents.

INCENTIVE DO BRAZILIAN SCIENTIFIC  
AND CULTURAL DEVELOPMENT
The Bunge Foundation Award is granted annually to  
individuals who stand out in different areas of science,  
literature and arts in Brazil. In 2018, the ceremony was held  
in São Paulo, and was attended by governmental authorities. 
See the details and the awards on: www.fundacaobunge.org.br 
> Projetos > Prêmio Fundação Bunge

ARGENTINA
•  Scholarship: Since 2018, Bunge and the Bunge 

y Born Foundation have provided scholarships 
for a chemical engineering program at Instituto 
Tecnológico de Buenos Aires – ITBA (Buenos Aires 
Institute of Technology).

•  Combat Chagas Disease: The purpose of this 
program is to eliminate outbreaks of Chagas 
disease by diagnosing and treating its causes. 
In 2018, our teams carried out community 
awareness-raising campaigns.

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
42



CUSTOMERS AND 
CONSUMERS
[102-44]
Customers and consumers are those we 
want and need to listen to. To that end, we 
are constantly conducting tests to meet the 
expectations of our customers and consumers 
and to make sure that we have the highest-
quality products and services in the market.

In addition to routine assistance provided 
by SABE (Bunge Expert Assistance Service), 
aimed at the professional market, and the Casa 
do Consumidor (Consumer’s House), where 
consumers are assisted by nutritionists who 
answer questions and provide instruction on the 
use of our food products. Using the NPS (Net 
Promoter Score) methodology, we also conduct 
surveys to check the level of satisfaction of our 
customers and consumers. Based on our 2018 
NPS we are positioned in a “Quality Zone” that 
encompasses scores of 51% to 75%.

ACADEMIA BUNGE (BUNGE ACADEMY)
With chefs specializing in bakery, confectionery, cooking 
and manufacturing, the purpose of Academia Bunge is to 
offer innovative solutions that value customer products, 
making sure that our ingredients demonstrate top 
performance during the entire manufacturing process. 
Academia Bunge’s units in São Paulo, Rio de Janeiro and 
Recife operate as technical improvement centers, specially 
created to serve our customers and convey knowledge 
and the best techniques in the use of our products.

2018 HIGHLIGHTS
•  More than 17,000 professionals trained by Academia 

Bunge’s chefs.

•  More than 22,000 people attended lectures, events and 
workshops held by Academia Bunge.

•  Academia Bunge’s team dedicated 74% of their time to 
advising people, 7% to conducting corrective actions, and 
19% to carrying out internal work, such as promotion of 
Bunge brands and development of new formulations. 

Visit our new Bunge Professional website and 
learn more: www.bungeprofissional.com.br

VOLUNTEERING 
CAMPAIGN – 
BICENTENNIAL

During Bunge’s 200-year 
celebrations, our employees 
worldwide volunteered in their 
local communities.

The activities carried out in 
Argentina included workshops 
on Traffic and Home Safety to 
secondary education students 
at Alberto A. Bambrilla school, in 
San Jerónimo, and lectures on the 
effects of alcohol and drugs in the 
human body to teachers at Puerto 
General San Martín school.

In Paraguay, elementary 
education students at Gislene 
Castello Bagatelli school in the city 
of Curuguaty, were trained on 
Cardiopulmonary Resuscitation.
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Food safety and  
consumer health
[102-11, 103-2, 103-3, 416-1]
We have in place rules and processes throughout 
our entire production chain to make sure that our 
products are safe. The Bunge Management System 
verifies whether every raw material and input 
(ingredients, coadjutants and packaging) complies 
with the best industrial practices and standards, 
such as ISO 9001, ISO 14001 and GMP B2/B310, 
HACCP11, and requirements of the Food Safety 
System Certification 22000 – FSSC, specifically 
relating to the health and safety of consumers, in 
addition to the Kosher and Halal certifications.

Labeling
[417-1]
All products manufactured by Bunge and sold to 
consumers have clear, accurate information on their 
labels, which ensures that the company is compliant 
with regulations, and that our consumers can make 
informed choices. If consumers have any questions 
about our products, we provide on the labels the contact 
information of the consumer service: Casa do Consumidor 
(for End Consumer Products) or of specialist services 
called SABE – Serviço de Atendimento Bunge Especialistas 
(for Food Service clients and Industries). Both services 
have qualified assistants to provide information and 
clarify any questions that consumers may have about our 
products, including usage and safety instructions.

Healthier solutions for more  
conscious consumers
[FP4]
As a leader in the food industry sector, we support the enhancement of 
food and nutrition standards in the countries where we operate. In Brazil, 
the Research & Development area has helped the company to go through a 
gradual transition from the use of partially hydrogenated oil to low trans fat, low 
saturated fat and hydrogeneration-free. Currently, 100% of Bunge’s mayonnaise 
portfolio and 65% of our margarines have low trans fat content.

In Argentina, we have developed a number of programs in partnership with 
NGOs and municipalities to combat child malnutrition and obesity. From 2017 
to 2018, more than 1,500 children age 0 to 12 benefited, and approximately 
400 people received medical treatment through this initiative.

WE HAVE IMPLEMENTED 
RULES AND PROCESSES 
THROUGHOUT OUR ENTIRE 
PRODUCTION CHAIN

 
ALL PRODUCTS  HAVE 
CLEAR, ACCURATE 
INFORMATION IN 
THEIR LABELS

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
44



GRI 
CONTENT 

INDEX

LETTER 
FROM THE 

CEO

ABOUT  
THE REPORT

ABOUT 
BUNGE 

CORPORATE 
GOVERNANCE, ETHICS 

AND COMPLIANCE

ECONOMIC AND 
OPERATING 

PERFORMANCE

SUSTAINABLE 
AGRICULTURE STAKEHOLDERSOPERATING  

ECO-EFFICIENCY
GRI CONTENT 

INDEX

CREDITS AND 
CORPORATE 

INFORMATION
45



[102-55]
Indicators Page and/

or URL Comments* Global Compact 
Principle

General Contents

Profile of the Organization

102-1 – Name of the organization  6

102-2 – Activities, brands, products and services 11 #2
#3

102-3 – Location of headquarters 11

102-4 – Location of operations 11

102-5 – Ownership and legal form 6

102-6 – Markets served 11

102-7 – Scale of the organization 11

102-8 – Information on employees and other workers 38

102-9 – Supply chain 26

102-10 – Significant changes to the organization and its supply chain 2 and 11

102-11 – Precautionary Principle or approach 44

102-12 – External initiatives 12

102-13 – Membership of associations 12

Brazil
- Associação Brasileira das Indústrias da Alimentação – ABIA (Brazilian Association of Food Industries)
- Associação Brasileira das Indústrias de Óleos Vegetais – ABIOVE (Brazilian Association of Vegetable 
Oil Industries)
- Associação Brasileira da Indústria do Trigo – ABITRIGO (Brazilian Association of the Wheat Industry)
- União da Indústria de Cana-de-Açúcar - ÚNICA (Sugarcane Industry Union)
- Associação Brasileira das Indústrias de Biscoitos, Massas Alimentícias e Pães & Bolos Industrializados – 
ABIMAPI (Brazilian Association of Industrialized Biscuit, Food Dough, Bread and Cake Producers)

Argentina 
- Asociación Argentina de Grasas y Aceites (ASAGA)
- Asociación de Consumidores Industriales de Gas de la República Argentina (ASIGRA)
- Asociación de Grandes Usuarios de Energía Eléctrica de la República Argentina (AGUEERA)
- Asociación Argentina de Producción Animal (AAPA)
- Asociación Argentina de Productores de Siembra Directa (AAPRESID)
- Asociación Argentina del Girasol (ASAGIR)
- Asociación de Productores de Granos del Norte (PROGRANO)
- Asociación del Crédito Industrial Argentino (ACIA)

Uruguay 
- Asociación Campo Limpio

Paraguay
CAPPRO (Paraguayan Chamber of Oilseed and Cereal Processors)
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Indicators Page and/
or URL Comments* Global Compact 

Principle

102-14 – Statement from senior decision-maker 4

Strategy

102-15 – Key impacts, risks and opportunities 19

Ethics and Integrity

102-16 – Values, principles, standards and norms of behavior 2

102-17 – Mechanisms for advice and concerns about ethics 19

Governance

102-18 – Governance Structure 17 and 18

Stakeholder Engagement

102-40 – List of stakeholder groups 6

102-41 – Collective bargaining agreements 41

102-42 – Identifying and selecting stakeholders 6

102-43 – Approach to stakeholder engagement 6

102-44 – Key topics and concerns raised 6 #17

Reporting Practices

102-45 – Entities included in the consolidated financial statements 11

102-46 – Defining report content and topic boundaries 6

102-47 – List of material topics 6

102-48 – Restatements of information
This is Bunge’s first Sustainability Report that integrates South American 
operations. No restatement has been identified in the information provided in 
the 2017 Sustainability Reports of Bunge Brasil and Bunge Cone Sul.

102-49 – Changes in reporting Significant changes in the list of topics and materials, as well as topic 
boundaries, as compared to periods covered by previous reports.

102-50 – Reporting period 6 January to December 2018.

102-51 – Date of most recent report 6 Most recent report in 2018, with 2017 as base year.

102-52 – Reporting cycle Annually

102-53 – Contact point for questions regarding the report 2

102-54 – Claims of reporting in accordance with the GRI Standards 6

102-55 – GRI Content index 45

102-56 – External assurance 6 The Sustainability Report was not subjected to external assurance.
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Indicators Page and/
or URL Comments* Global Compact 

Principle

GRI 201: Economic Performance 2016

103-1 – Explanation of the material topics and its Boundaries 6

103-2 – The management approach and its components 22 and 23

103-3 – Evaluation of the management approach 22 and 23

201-1 – Direct economic value generated and distributed 22

201-2 – Financial implications and other risks and opportunities due to climate change 35 #13

201-3 – Defined benefit plan obligations and other retirement plans 40 #8

GRI 205: Anti-corruption 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 19

103-3 – Assessment of management approach 19

205-2 – Communication and training on anti-corruption policies and procedures 19

205-3 – Confirmed incidents of corruption and actions taken
In 2018, no cases involving governmental officials or agencies were reported. On the other hand, 
twelve cases of corruption involving employees, suppliers and service providers were reported, 
and all of them were duly investigated, reviewed, and corrective actions were implemented.

GRI 302: Energy 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 34

103-3 – Evaluation of the management approach 34

302-1 – Energy consumption within the organization 35 #7
#12

GRI 303: Water 2018

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 34

103-3 – Evaluation of the management approach 34

303-2 – Management of water discharge-related impacts 34 #6

303-5 – Water consumption 34 #12

GRI 304: Biodiversity 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components  31
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Indicators Page and/
or URL Comments* Global Compact 

Principle

103-3 – Evaluation of the management approach  31

304-2 – Significant impacts of activities, products and services on biodiversity  31 #15

GRI 305: Emissions 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 35

103-3 – Evaluation of the management approach 35 #13

305-1 – Direct (Scope 1) GHG emissions 35

305-2 – Energy Indirect (Scope 2) GHG emissions 35

GRI 306: Effluents and Waste 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 33

103-3 – Evaluation of the management approach 33

306-1 – Water discharge by quality and destination 34 #6

306-2 – Waste by type and disposal method 33 #12

GRI 308: Supplier Environmental Assessment 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components  26

103-3 – Evaluation of the management approach  26

308-1 – New suppliers that were screened using environmental criteria  26 #8

GRI 401: Employment 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 38

103-3 – Evaluation of the management approach 38

401-2 –  Benefits provided to full-time employees that are not provided to temporary or  
part-time employees 39 #3

GRI 403: Occupational Health and Safety 2018

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 40

103-3 – Evaluation of the management approach 40
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Indicators Page and/
or URL Comments* Global Compact 

Principle

403-1 – Occupational health and safety management system 40 #3
#8

403-9 – Work-related injuries 41

GRI 404: Training and Education 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components  39

103-3 – Evaluation of the management approach  39

404-1 – Average hours of training per year, per employee
In 2018, in Brazil, men received on average 387.5 training hours, and 
women received 188.7 training hours. The information for Argentina, 
Paraguay and Uruguay will be reported in the next reporting cycle.

#5
#8

GRI 408: Child Labor 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components  42

103-3 – Evaluation of the management approach  42

408-1 – Operations and suppliers at significant risk for incidents of child labor  42

GRI 409: Forced or Compulsory Labor 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components  26

103-3 – Evaluation of the management approach  26

409-1 – Operations and suppliers at significant risk for incidents of forced or  
compulsory labor  26

GRI 413: Local Communities 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 42

103-3 – Evaluation of the management approach 42

413-1 –  Operations with local community engagement, impact assessments  
and development programs 42

#4
#11
#17

GRI 414: Supplier Social Assessment 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 26
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Indicators Page and/
or URL Comments* Global Compact 

Principle

103-3 – Evaluation of the management approach 26

414-1 – New suppliers that were screened using social criteria 26 #8

GRI 416: Customer Health and Safety 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 44

103-3 – Evaluation of the management approach 44

416-1 – Assessment of the health and safety impacts of product and service categories 44 #3

GRI 417: Marketing and Labeling 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 44

103-3 – Evaluation of the management approach 44

417-1 – Requirements for product and service information and labeling 44 #3

GRI 419: Socioeconomic Compliance 2016

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 19

103-3 – Evaluation of the management approach 19

419-1 – Noncompliance with laws and regulations in the social and economic The company received 244 notices of violation from different agencies, such as IPEM, INMETRO and/or 
MAPA, resulting in penalties amounting to R$ 1,332,321.89.

Reverse Logistics

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components  24

103-3 – Evaluation of the management approach  24

Agricultural Practices

103-1 – Explanation of the material topic and its boundaries 6

103-2 – The management approach and its components 28, 29  
and 30

103-3 – Evaluation of the management approach 28, 29  
and 30

Industry Indicators (GRI G4)

FP4 -  Nature, scope and scope and effectiveness of any programs and 
practices (in-kind contributions, volunteer initiatives, knowledge transfer, 
partnerships and product development) that promote access to healthy 
lifestyles; the prevention of chronic disease; access to healthy, nutritious 
and affordable food; and improved welfare for communities in need

44 #2
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CREDITS AND CORPORATE INFORMATION
[102-3, 102-53]

Bunge South America – Brazil Headquarters
Rua Diogo Moreira, 184 - 10º andar 
05423-010 - São Paulo (SP) - Brasil 
Phone.: +55 (11) 3914-0000 
www.bunge.com.br 
sustentabilidade@bunge.com

Coordination, Editing, Editorial Supervision, and Consolidation
Sustainability, Bunge South America (sustentabilidade@bunge.com)

Editorial Review
Corporate Communication, Bunge South America

Collaboration
Agribusiness
Sugar & Bioenergy
Food & Ingredients
Controllership
Bunge Foundation under Environment
People & Management
Global Ethics and Compliance
Innovation
Legal
Research & Development
Environment

Indicator Review, Project Development and Content Production
Keyassociados

Graphic Design and Layout
Magenta•Lab

Cover Art
CAPITU - Digital Communication Agency

Illustrations
Marcos Caballero, illustrator and employee of Bunge South America’s Procurement Area

Photos
Bunge Collection, Freepik, Unsplash
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